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o E PRI M4 4040 (International Monetary Fund, f&i#R% IMF)  H Rl A AR IS
WoR, 2018 FFHI B AR E A R R E X b s, k38 7.2 AR T, HELE
WK H R, SRR R 7.3%, 7E 25 o P R i

2018 F- %< 59 V.45 [E GDP
FHEITZEGDPEFEEBHR
H2 ExR RS 20182 R & (B8fi: ARH)
1 R 16 7.2H1Z
2 H=E 26 3.251Z
3 = ol 36 24512
4 Frhnig 38 23712
5 ETE 3= 39 2.251Z
6 ifes] 49 1.651Z
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# il EEGDPIgEHA
H3 Ex 18

1 FRiEHIE 7.30%
2 ] 7.08%
3 4 ) 6.70%
4 Ehd 6.50%
5 JERER 6.20%
6 ENE 5.15%
7 =P ik 4.9% it)
8 =E 4%~4.2% (smit)
9 Frhnis 3.30%
10 E X HiE
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SEA internet economy market size (GMV, $B)
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Total

CAGR CAGR
‘15-'18 ‘15-25

39% 26%
44%  24%
15%  15%
62% 34%

32%  22%
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FRIEEMEFHIEE ( ZFHREBEFERNRSBIRE )
P2 2018 FER AR 45 R AT IR 45 7 W BN 2 e iy, 4 g I 1760 L B X 422 55
TH7E 2025 AR 2400 123500, B EIRBGTRIAG K T 400 14370,

Forpr, R AR PUAN A TP K B R A . TITE R 2025 4, A R I HA R T 3 AR
BiAF] 1020 143270, BAF Bk 79 10370,

(2) ZRFG W HL RS (4 85 40 (5 L GDP M 2015 4F11 1.3%% 2018 1] 2.8%, 1E
2025 4, Filih & 2k 3 8%.
5 EAM LB F , XA HCA R vk Ja 56 E - E (S E1E 2016 F 0 4TLF) 6.5%),
(BRI B R AR W P Yy, L ZE BR AR R84 /)

Internet economy GMV as % of GDP
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SEA (2015) SEA (2018) SEA (2025) USA (2016)

® |Internet economy GMV as % of GDP

HEIE GMV &5tk GDP ( SHEREFABMRDHBRE )

(3) MARFIEANEKIRERFOURE, He AR KN HE T, 2025
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SEA internet economy market size (GMV, $B)
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Shop Till You Drop

E-commerce still has room to grow in Southeast Asian countries

E-Commerce Market ($b)

% of Total Retail Sales
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Types of Payment Solution
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